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ABSTRAK 
 
 
FEBRIAN HANDAYANI. 2016. 8223128285. Strategi Promosi Pada PT Meta 
Dwiguna Transcorp. Progran Studi DIII Manajemen Pemasaran. Jurusan 
Manajemen. Fakultas Ekonomi. Universitas Negeri Jakarta. 
Karya ilmiah ini bertujuan untuk mendeskripsikan strategi pemasaran dan promosi 
PT Meta Dwiguna Transcorp. 
Berdasarkan hasil penelitian dapat diketahui bahwa strategi pemasaran PT Meta 
Dwiguna Transcorp memiliki beberapa kelemahan utama dibandingkan pesaingnya. 
 
Kata kunci : Pemasaran, Promosi. 
ii 
 
ABSTRACT 
 
 
FEBRIAN HANDAYANI. 2016. 8223128285. Promotion Strategy in PT Meta 
Dwiguna Transcorp. Study Program, Diploma in Marketing Management. 
Department of Management. Faculty of Economics. State University of Jakarta. 
This paper aims to describe Marketing and Promotion Strategy in PT Meta Dwiguna 
Transcorp.  
 
Based on the results of the research it can be seen that Promotion strategy has 
several major disadvantages than other. 
Keywords: Marketing, Promotion. 
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